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Invitation to Negotiate 
15-001 Creative Services 
Addendum No. 1 
 

 
 
QUESTIONS: 
 
Question 1: Does the current agency of record maintain, host and update the website? 
 Answer: The current agency of record maintains and updates FLPoly.org. The site 
 is hosted on the University’s own server account.  
 
Question 2: What is the existing advertising and marketing budget and how do you foresee that 
changing in 2015? 
 Answer: The marketing and communications budget for FY15 (July 1, 2014 – June 
 30, 2015) is $1.9 million. Budgets are requested and approved per fiscal year, and 
 the FY16 budget has not yet been set. 
 
Question 3: Is there a current project management software that you utilize for marketing efforts 
that you would like to continue using? 
 Answer: The marketing and communications department and one other 
 department currently uses FreshDesk as both a customer service system and 
 project management system. 
 
Question 4: Are your marketing efforts currently more focused on digital or traditional media? 
 Answer: We use traditional media selectively, but are primarily focused on digital 
 marketing and advertising.  
 
Question 5: How do you currently locate your target audience based on geography and 
demographics? 
 Answer: The marketing and communications department is helping to build a 
 diverse campus community of students, staff and faculty and by generating brand 
 awareness and affinity among prospective college students and their parents, 
 prospective faculty and staff, state legislators, industry partners, potential donors 
 and peer institutions. As a state university, Florida Poly serves the entire state of 
 Florida but also seeks to attract out-of-state students from around the country and 
 internationally. Florida Poly also seeks distinguished faculty from higher learning 
 and industry, notably with laboratory experience. 
 
Question 6: Can you share with us any website and interactive campaign analytics from 2014? 
 Answer: From Feb 1, 2014 to Feb. 1, 2015, FLPoly.org had more than 265,000 
 unique users, more than 463,000 visits and more than 1.7 million pageviews. Fifty-
 six percent of visitors were new site visitors. 
 
Question 7: Do you utilize unique 800 numbers or URLs,and if so, how many do you have for 
each? 
 Answer: The university uses 1-800-585-POLY, and our main website is FLPoly.org. 
 We also have floridapolytechnic.org and bethenext.com. 


